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• Source CIM 2023 Total Brand

5 MILLION 
BELGIANS 
EVERYDAY

Source CIM 2024 Total Brand



Source CIM 2024 Total Brand

7 MILLION 
BELGIANS 
EVERY WEEK
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MULTITASKING

EXCLUSIVE 
ATTENTION

NP Touchpoint Efficiency – AQRate – Jan 2020 , Online survey - N = 1032, 18-70 yo



DEEP AND LASTING 
TRUST

NP Media Barometer 2022 + CIM
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PERFECT SETTING 

NP Media Barometer 2022
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OPTIMAL 
MATCH 

Source : Source (per medium): CIM BPS 2023, CIM TV, CIM RAM, CIM OOH 16+(Reach 1 OTS+)

TV

OOH

37%

Radio
47%

64%
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Source : Source (per medium): CIM BPS 2023, CIM TV, CIM RAM, CIM OOH 16+(Reach 1 OTS+)

TV

OOH

37%

Radio
47%

64%
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